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A MAGAZINE FOR 
MEN

(Attention! For MEN, not for studs, guys, lads, blo kes or gents.)

Published by Sanoma Hearst Romania more
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YOU COULD BUY A MAGAZINE WITH A RABBIT ON IT (huh?) AND TRANSFORM 
YOURSELF INTO A SEXUALLY FRUSTRATED MAMMAL.

YOU COULD BUY A MAGAZINE WITH A DEVIL ON IT (huh?) AND DELUDE 
YOURSELF THAT YOU ARE INTELLIGENT, ATTRACTIVE AND COOL AND AT THE 

SAME TIME BECOME SOCIALLY RETARDED!

YOU COULD BUY A MAGAZINE WITH A LOT OF FITNESS MACHINES IN IT AND 
SPEND ALL YOUR TIME PODERING ABOUT THE SIZE OF YOUR BICEPS AND 
HOW ANOTHER GUY HAS LARGER ONES AND GET REALLY FRUSTRATED!

OR YOU COULD BUY                       AND JUST BE A MAN!

BECAUSE                     IS A MAGAZINE FOR MEN!
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FHM magazine is read each 
month by men from 30 countries 
all around the globe.

From Europe to Asia, from Australia to South America, 
from North America to South Africa, men are together in 
one of the largest media community in the world.

The FHM experience is, for 
the Romanian reader, a 
communication and lifestyle link 
to millions of other men around 
the globe, united by their 
common passion for FHM.

more
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FHM readers ARE NOT:

studs, because the stud is the type of male only interested in his pecs and abs, 
completely unaware that life has to offer more than just a good gym workout (plus they 
“is nt two smrt either”!)

guys, because the guy is the type of male only interested in the sexlife and all around 
life they cannot have (plus they are very uninteresting!)

lads, because they are too young and immature (plus they usually prefer the 
company of other lads with whom they play computer games!)

blokes, because they are too frustrated and seem to never be able to have sex (plus 
they have the unpleasant habit of considering themselves interesting!)

gents, because they are too obsessed in being polite and elegant that they often 
forget where they are (plus they use too much incomprehensible words!)

FHM readers are MEN, plain and simple! Because a man knows his 
way to balance between gym, sex, career, health, monden events, 
sports, culture and is always up to date with everything that is new 
and useful to him!

That is because a man does just one thing but does it best: he lives 
his life at full!

more

readership editorial ratescirculation
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The basic truths FHM has in view when communicating 
with its readers are that:

A man has two brains which are responsible with 
different aspects of his life. Those two brains can be 
handled simultaneously and in a very productive manner 
by an FHM man.

A female is not a retarded human specimen, nor just a 
partner for sex or an incomprehensible creature. A woman 
is a delightful and balancing companion for an FHM man.

You can stay healthy and fit without having to move your 
bed and half of your wardrobe to the gym studio. An FHM 
man can benefit both from the challenges of a gym 
workout as well as from a private and time saving home 
workout.

It doesn’t take 8h a day, every day to try to find 
information that would keep you up to date in every 
aspects of life or help you in your buying decision making. 
The FHM man does it in the shortest time,  just by reading 
the magazine.

Last, but not least, the FHM man has the guts to show 
the magazine to his female friend or companion! And 
guess what, the next time she will buy it for him if he asks 
her to do so! Neat!

readership editorial ratescirculation
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FHM is part of international concept of masculinity 
which is present in 30 countries around the globe and 
still growing.

In Romania, an average of 23,000 people buy 
FHM every month, which makes it one of the best 
and most stabile man’s glossy magazine on the 
market.

FHM focuses on young men, aged 18 to 34 years 
old, dynamic, well educated and having a high level of 
income, preoccupied with living their lives at the full.

At an average of 8 readers per issue, 
FHM offers its readers and advertisers great 
value for money.

Source: NRS July 2005 – July 2006, October 2006 and BRAT
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66% of the readers are men, which not only means a great penetration on 
the segment but also provides the fact that women love FHM too

81% of the readers are aged below 35 years old

78% are medium and high educated

35% have an average personal above 200 Euro while 57% have an 
average household income over 300 Euro

44% of the readers are main shoppers 

28% of the readers are owners and managers

33% come from the highest social classes

In other words, FHM is a great way to get 
in touch with young, well educated males, 
that have a high social status and good 
spending power. The type of man that likes to 
be in touch with everything that is new and is 
interested in everything life and the market 
have to offer!

Source: NRS July 2005 – July 2006, October 2006 and BRAT
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The FHM man:

Is mainly interested in living his life at the full

Likes to go out on regular basis and enjoys monden life

Is a computer literate and heavy Internet user

Is a heavy media user

Likes to communicate in every aspect of life

Likes to leisure and travel

Is interested in all that is new

Has a career that is suited to his needs and doesn’t spend 
12h a day at the office

Has a witty, sometimes lightly ironical tone of voice when it 
comes to coping with day2day life issues

But more importantly, the FHM man has a genuine social mark of his 
identity as an intelligent, fashionable and attractive young man. That 
mark is the magazine itself.

about editorial ratescirculation

Source: NRS July 2005 – July 2006, October 2006 and BRAT
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237

207

187

155

174 174

143

250

216

192

Advertising /
Commercials

Auto & Motto Classifieds Contests Cultural Events /
Concerts /
Theatre /
Cinema

Economy /
Finance /
Insurance

Fashion /
Cosmetics

Internet IT & C / Gadgets Mondaine Life /
Events

The main domains of interest for the FHM readers are: 
(level of interest: very much; affinity index given)

about editorial ratescirculation

Source: NRS July 2005 – July 2006, October 2006 and BRAT



w
w

w
.fh

m
.r

o

readership
de

m
og

ra
ph

ic
s

about editorial ratescirculation

Source: NRS July 2005 – July 2006, October 2006 and BRAT

Average Issue Readership
thou. 

readers % readers

Gender
Men 125 66.4
Women 63 33.6

Age
14-24 Years 79 42.3
25-34 Years 73 39
35-44 Years 22 11.8
45-54 Years 10 5.3
55-64 Years 3 1.7

Civil Status
Married 62 33
Single 111 59.2

Level Of Education
Vocational School 19 10.1
High School 80 42.7
College 14 7.2
University 52 27.8

Current Occupation
Employer 10 5.1
High Level Employee 42 22.5
Low Level Employee 77 40.8

Main Shopper
Yes 82 43.7

City Size
Bucharest 58 30.6
Over 200K Inhabitants 49 26.3
100K - 200K Inhabitants 29 15.2
50K - 100K Inhabitants 17 9
30K - 50K Inhabitants 17 9
10K - 30K Inhabitants 11 5.7
<10K Inhabitants 8 4.2

188,000

Average Issue Readership
thou. 

readers % readers

Social Status
Category AB 63 33.3
Category C 87 46.5
Category DE 38 20.1

Personal Income (EUR)
201-250 Euro 16 8.5
251-300 Euro 11 6
301-400 Euro 16 8.7
401-500 Euro 8 4
Over 501 Euro 15 8.1

Household Income (EUR)
301-400 Euro 23 12.2
401-500 Euro 25 13.4
501-600 Euro 16 8.6
601-700 Euro 13 7.1
Over 701 Euro 30 16

188,000
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RADICAL – where we talk about extremes on all aspects of life

CITATINCITANT – where we get to know someone who is truly interesting and at the top

FHM Girls – a section that we dedicate to better knowing the beautiful women surrounding us

SEX CONFIDENTIAL – where we refine the erotic sense

DEVORATOR – an up-to-date comparative journal of all that is interesting and new on the market

FREESTYLE – the style and fashion section

FHM Cult – another up-to-date journal, this time concerning everything related to culture

Our competito
rs masturbate!

We only do a great m
agazine!
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RADICAL                                                         CITATINCITANT

Coping with life and what life has to offer is part of the basic 
philosophy of FHM. Therefore, we present our readers with various 
topics regarding extremes in life and also with a personality that 
can stand as a role model of attitude toward life.

FHM Girls                                                       SEX CONFIDENTIAL

Sex and erotism are also important for the FHM man, and we gladly provide 
him with information of what’s inside a woman’s mind and also of new ways to 
refine the erotic side of their life.

about readership ratescirculation
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DEVORATOR

Devorator is the section where the FHM man learns about 
everything that is new and interesting on the market. No matter if we 
talk about cars or gadgets, sports events or concerts, the FHM 
reader gets an up-to-date agenda to use and to stay actual. All 
complete with suggestions on what to buy.

about readership ratescirculation
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FREESTYLE

Fashion and style for the active, modern and self-
confident man are the core of the Freestyle section. 
Everything a young man needs to be attractive and define 
his style can be found under this section, which not only 
presents items and suggestions, but also tips on how to 
combine and accessorize.

about readership ratescirculation
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Last but not least, FHM helps its male readers to stay 
in touch with everything that is related to cultural events 
and all around culture. Books, movies, music, and 
games are all present and the magazine offers the best 
recommendations for the FHM man.

about readership ratescirculation
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Publisher : Sanoma Hearst Romania
Category : men’s glossy magazine
Frequency : monthly
Trim size: 222 x 297 mm
Bleed size: 5 mm all sides
No of pages : 128+4 pages
Paper: 70g gsm interior; 175 gsm cover
Cover price : 6.9 RON
Production : full color
Adv rate : 1/1 page (full color) 4,900 EURO
Print run : 35,000 
AIR: 160,300
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about readership editorialcirculation

Cost
2/1 page (spread) 9,800 �

1/1 pag 4,900 �
1/2 pag 3,100 �
1/3 pag 2,200 �
1/4 pag 1,800 �

Cover 4 7,200 �
Cover 3 5,300 �
Cover 2 6,300 �

Opening spread 11,200 �
Junior Page (1/2 page portrait) 4,600 �

Format

Cost

Random insert 28 �
Certain page 30 �
Stitched or glued 32 �

Random insert 43 �
Certain page 45 �
Stitched or glued 47 �

B. No 1/2 advertising page for the same brand in the 

Inserts (for 1000 copies)
A. Min 1/2 advertising page for the same brand in the 

Cost
+5%

+10%
+15%

Special Positioning
Right hand page
Special positioning
Advertorial
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Issue Ad Booking and 
Insert Deadline

Ad Material Deadline On Sale date

January/February 8-Dec-2006 15-Dec-2006 3-Jan-2007
March 9-Feb-2007 16-Feb-2007 7-Mar-2007
April 9-Mar-2007 16-Mar-2007 4-Apr-2007
May 6-Apr-2007 13-Apr-2007 2-May-2007
June 11-May-2007 18-May-2007 6-Jun-2007
July 8-Jun-2007 15-Jun-2007 4-Jul-2007

August 6-Jul-2007 13-Jul-2007 1-Aug-2007
September 10-Aug-2007 17-Aug-2007 5-Sep-2007

October 7-Sep-2007 14-Sep-2007 3-Oct-2007
November 12-Oct-2007 19-Oct-2007 7-Nov-2007

December 9-Nov-2007 16-Nov-2007 5-Dec-2007
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Layout Size W (mm) H (mm)

 Trim 222 297

 Bleed 232 307
 Mirror 190 268
 Trim 444 297
 Bleed 454 307
 Mirror 380 536
 Trim 111 297
 Bleed 116 307
 Trim 74 297
 Bleed 79 307

 Trim 55 297

 Bleed 60 307
 Trim 222 74

 Bleed 232 79

 Trim 222 297
 Bleed 232 307
 Trim 444 297
 Bleed 454 307

 1/1 page 

 2/1 page 

 1/2 page 

 1/4 page h 

 Covers 

 Opening Spread 

 1/3 page 

 1/4 page v 

Digital file requirements

The digital files must be 
supplied in image format, 
TIF or EPS (generated by 
Photoshop) for Mac, 
resolution 300 dpi, CMYK. 
The files will be supplied 
on CD format 
accompanied by digital 
color proof or cromalin.

If the ad requirements 
are not fulfilled in 
accordance with the above 
requirements, the eventual 
complains about the final 
result are not accepted.

about readership editorialcirculation
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For more information, please contact the Advertising Sales Department:
Phone: 021/ 230 79 21; 230 79 22 

Fax: 021/ 230 55 85

Advertising Sales Manager:
Bogdan Parvu (mobile: +40 729 168 485) 

Advertising Sales Executive:
Bogdan Gheorghe (mobile: +40 727 227 314) 

Advertising Sales Director:
Cezar Burlan (mobile: +40 724 364 838 ) 

about readership editorialcirculation

Cosmopolitan, BEAU MONDE, Story, mami, National Geographic, femeia de azi, 
casa � i gr� dina, FEMEIA.


